Show & Listen 8th Febtuary 202:
Collated Feedback — Summary



The Demand Flexibility Service (DFS) has been developed to allow the ESO to access
additional flexibility when the national demand is at its highest — during peak winter days —
which is not currently accessible to the ESO in real time. This new innovative service will
allow consumers, as well as some industrial and commercial users (through
suppliers/aggregators), to be incentivised for voluntarily flexing the time when they use their

electricity.
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This is what we heard...
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* EVsin BM operational
metering trial

» Auditing scope / emissions —
back-up generators

* Real-time market /
extended timeline

Barriers
» No stackability

* No aggregation across GSP
group in other ESO services

* No asset meters

Commercial viability
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